RICRESCITA!

COME PROMUOVERE LO SVILUPPO INTERNO CAVALCANDO
LE OPPORTUNITA'’ DI RIPRESA INTERNAZIONALE ED
EVITANDO | FENOMENI RECESSIVI
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;-”?'.-,{;:..or it could be hell.







RESEARCH INSIGHT STRATEGY CREATIVE REDWARDS



SINERGIE, REPUTAZIONE,
INNOVAZIONE







Choose a real
Strategic Partners
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What does a
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Apple

.. founded in 1976
Steve Jobs and Steve Wozniak b arr*‘e

friends at a summer job '! f}
in 1970. |
Wozniak was busy building

a computer.

Jobs saw the potential to sell it. ::.al"

)
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In an interview with the Seattle Tlmes » Wozni
explained why their relationship Workéoi

"I was just doing something | was very-good.at, and

the thing that | was good at turned the thing o . o
that was going to change the worl as much
more further-thinking. When | designe ‘ "
sometimes he'd say, "We can sell this." And we
He was thinking about how you buila C
maybe even then he was thinking: ”How dq-you
change the world?” .




Why it worked - ]

They both were passionate abo
computers and innovation and
recognised their individual

contribution to the partnershi



Google

..foundedin1998

Larry Page and Sergey Brin met a
Stanford University when Brin, wg
giving a tour for doctoral 1
students. ‘
In that initial meeting they M
managed to argue their way

around campus i \

Iﬁstin»c"c'if Partners



Why it worked - LR

They both had a passion for technology
and that initial meeting resulted in them
collaborating on a research project
together “The Anatomy of a Large-Scale
Hypertextual Web Search Engine,” which
became the basis for Google.

Their interest in data mining enabled
them to develop a similar vision for their
company.

Instinctif ’Partners

p









Recognition

- the basis fo "
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Trust and Equality . 7™ Sl
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- shared trust .... earned through equal knowledge levels,

ience, or friendships ....'over time
N 2
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Market Societies
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Weber Shandwick



more, it’s more goo

Wendy Clark
Coca-Cola Global Marketin‘ C

Weber Sha“.ﬁdwick









Expose Yourself




GolinHarris




Stepping outside your comfort zone
keeps you in touch with the real
world




Make the Rules

x




«Courage is built by experience»

@ =experience

i--'-i-.-"'."l"a.l' 'IL I.




Make It Special

\ 2







